Consumer
sentiment
highlights the
importance of a
green recovery
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Foreword

2020 has changed life as we know it. As we
move towards a post-COVID world, the ways
we think and act have evolved, perhaps for
good. What matters is how we use these
changes to create a so-called “new normal”
with green recovery at its heart - a health,
economic, and environmental crisis impacts
society the world over.

Meeting this future head-on, here at ICF we've
taken a deep dive into how governments,
businesses, and society can build back stronger.
Through social listening we've created a rounded
view of what your audience really wants from a
post-COVID world. Here's a clue: sustainability,
greener policies, and a transformative, green
restart of the economy are key to getting COVID
recovery right.




Overview
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Topic 1:
Government
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Topic 1:
Government

RESULTS OVER TIME
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Topic 2:
Business
commitment
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BUSINESS COMMITMENT
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SO excited to see @Unilever launch our latest #LowCarbon
commitment! It takes the perfect mix of #Creativity, boldness
& #Purpose to reimagine the future. Looking forward to seeing
what a world like this might look like #OurCleanFuture




Topic 3:
Corporate
responsibility
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Topic 3:
Corporate
responsibility
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Conclusion

The pandemic has brought into sharp
focus how exposed we are as a society
to natural threats. As we look to recover,
it is clear that keywords and consumer
sentiment highlight the importance of

a green recovery — not a business-as-
usual reboot, but an opportunity for
government to prioritize green policy
goals for environmentally friendly
solutions and the net zero transition.

There is clear signalling and demand for responsible
businesses that embrace sustainability and set
ambitious targets that provide a long-term benefit
to all. Frequent mention is also made of ESG,
which points to the growing use of these criteria
as a credential to differentiate businesses by their
environmental and social positioning. Even though
there are ebbs and flows in the visibility of ESG,
sustainability, and green recovery in public opinion
across the nine-month review period, these words
and their importance are shaping our conversation
- and are here to stay.




ICF (NASDAQ:ICFI) is a global consulting services company
with over 7,000 full- and part-time employees, but we are
not your typical consultants. At ICF, business analysts and
policy specialists work together with digital strategists, data
scientists and creatives. We combine unmatched industry
expertise with cutting-edge engagement capabilities to
help organizations solve their most complex challenges.
Since 1969, public and private sector clients have worked
with ICF to navigate change and shape the future. Learn
more at icf.com.
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